


The Market Theatre, founded 
in Johannesburg in 1976 by 
Mannie Manim and the late 
Barney Simon, was constructed 
out of Johannesburg’s Indian 
Fruit Market – built in 1913. 
The theatre went on to become 
internationally renowned as 
South Africa’s “Theatre of the 
Struggle”.

Introduction

The Market Theatre challenged the apartheid regime, 
armed with little more than the conviction that culture 
can change society. The strength and truth of that 
conviction was acknowledged in 1995 when the 
theatre received the American Jujamcyn Award. In 
providing a voice to the voiceless, The Market Theatre 
did not forego artistic excellence, but, rather, made a 
point of it. Its twenty-one international and over three 
hundred South African theatre awards bears eloquent 
testimony to the courage and artistic quality of its 
work.

The Market Theatre Foundation is committed to 
training and harnessing the skills of young people that 
will take this country to its next era of excellence. The 
two training arms of the Market Theatre Foundation; 
The Market Theatre Laboratory has trained some of 
the country’s most acclaimed actors and actress’s over 
the last twenty five years. The Market Photo Workshop 
produces high caliber of photographers that have 
challenged and contributed greatly to South Africa’s. IN
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The Little Prince, 2018 ©Dee-Ann Kaaijk

The Market Theatre Laboratory trains actors and 
theatre makers. Founded by Barney Simon and            
mDr John Kani in 1989, it is the educational arm of 
the world-famous Market Theatre and has developed 
into one of the premiere training facilities of its kind in 
Southern Africa. It has trained exceptional performers 
and theatre-makers including: 

Dumisani Phakathi – Standard Bank Young Artist of 
the Year (2002)
Mncedisi Shabangu – Standard Bank Young Artist of 
the Year
Prince Lamla – Standard Bank Young Artist of the 
year (2013)
Monageng ‘Vice’ Motshabi – Standard Bank Young 
Artist of the Year (2016)
Phillip Dikotla – Olive Schreiner Award Winner 
Omphile Molusi – Winner of the Brett Goldin Award 
for Shakespeare
Warren Masemola – multi SAFTA Award Winner 
Mahlatsi Mokgonyana – won the Theatre Arts Admin 
Collective’s Emerging Theatre Director’s Bursary 
(2016)
Hlomohang Mothetho – Naledi Award Winner for 
Best Lighting Design
Billy Langa – Naledi Award Winner 
Dimpho More – 7de Laan Actress
Bongani Gumede – Isibaya Actor 
Thato Barileng
Baeletsi Tsatsi

Kenneth Nkosi
Harriet Manamela 
Lindiwe Ndlovu 

The Market Theatre Laboratory has been recognised 
on multiple platforms for creating excellent theatre that 
engages with human rights issues.  Deeply embedded 
in the ethos of the Market Theatre Laboratory is its 
commitment to providing opportunities to talented 
youth from disadvantaged backgrounds who would 
not otherwise be able to pursue their passion for the 
arts. The Market Theatre Laboratory has contributed, 
and aims to continue to contribute, to the South African 
theatre and entertainment industries by graduating 
young professionals who are skillful, talented, and 
disciplined. Graduates that are able to tell important 
South African stories that might otherwise go untold. 

The Market Theatre Laboratory also has a profound 
impact on the students who participate in its courses. 
With affordable tuition fees, quality training and its 
close connection to the professional industry, the 
Market Theatre Laboratory is unique in what it can 
offer students from disadvantaged backgrounds with 
a passion for the performing arts. 

The intensive and comprehensive training it offers 
develops its students into young professionals who 
have the capacity, experience and knowledge to get 
work and build careers in a highly competitive industry. 
This is the core intention of the programme: to train 
actors and theatre-makers who will be able to make a 
good living and have sustainable careers, thus freeing 
themselves from the disadvantages and poverty that 
would have made this impossible without institutions 
such as the Laboratory.

ABOUT THE MARKET  
THEATRE LABORATORYTHE

MARKET
T HEATRE
LABORATORY
CONTACT DETAILS 
Tel no: 011 838 7498 Fax no: 086 607 0069 

Address:  
The Market Theatre Laboratory 
138 Lilian Ngoyi Street (Previously Bree Street) 
Newtown, Johannesburg 
2000 

Head: Market Theatre Laboratory: Clara Vaughan 
Email: clara@marketlab.co.za 

Administrator:  Thandeka Nheke 
Email: thandeka@marketlab.co.za
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During this two year course, students focus on 
intensive training in various theatre disciplines aimed 
at developing multi-talented, multiskilled performers. 
They are also introduced to other job prospects in the 
industry through short courses in stage-management, 
writing, directing and design.  The course is cross 
curricular, so many modules overlap during various 
projects, allowing students to integrate and implement 
their learning, most importantly by rehearsing and 
performing productions during the year.

FIRST YEAR 
The first year course is divided into four terms and is 
40 weeks long.

It is designed to achieve the following aims:
• To nurture the talent of young performers 

through intensive    and comprehensive learning    
programmes.

• To introduce the students to a    wide range of 
performance styles, skills and approaches.

•  To develop the students’ conceptual understanding    
of theatre and theatre-making, including what is 
expected of the   performer during the rehearsal   
and performance process.

• To introduce the students to    some of the other 
roles within the performing arts, including writing, 
design and stage-   management. 

• To give the students opportunities   to create and 
perform theatre    through various processes, for a   
range of contexts and audiences. 

• To develop the expressive range   of the students’ 
bodies, voices, and   imaginations.

FULL TIME COURSE • To encourage the development of each young 
artist through    experimentation, reflection, critical   
thinking and risk-taking. 

Students participate in the following modules:
• Acting 
• Theatre-making
• Movement 
• Mime and Physical 
• Theatre 
• Voice 
• Singing
• Theatre Studies 
• Theatre in Context 
• Stage-management 
• Design
• Writing
• Directing

SECOND YEAR 
This is an intensive training programme aimed at 
honing the skills of the students to enable them to 
become highly accomplished performers, while also 
providing opportunities for them to get as much 
performance experience as possible, to specialise 
in other areas of theatre, to be exposed to excellent 
theatre and exceptional theatre-makers, and to learn 
to facilitate. 

The second-year course is designed to achieve the 
following aims
• To develop young performers into   theatre-

makers.
• To give the students opportunities   to create and 

perform theatre    through various processes, for a   
range of contexts and audiences.

• To develop and maintain physical   fitness and 
performance readiness   through a disciplined 

routine of   body and voice classes. 
• To give the students the opportunity to specialise 

in areas   of interest, including directing, design 
and writing.

• To prepare students for the    professional arts 
industry

• To encourage the development of each young 
artist through    experimentation, reflection, critical   
thinking and risk-taking.

• To develop the facilitation skills of the students 
and engage in community-based activities, which 
is primarily achieved through a partnership with 
the inner city high schools festival and the Hillbrow 
Outreach Foundation. 

APPLICATION INFORMATION
Applications for the full-time courses open in 
August and close at the end of September every 
year. Auditions are held in October, for which 
an audition brief is provided, and successful 
applicants are informed by the end of that 
month.

Successful applicants are required to pay 50% 
of the tuition fee by the end of November, with 
classes running from January to November the 
following year.
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The Kwasha! Theatre Company is a collaborative 
project between the Market Theatre Laboratory and 
The Windybrow Arts Centre. The project aims to 
support the careers of recent graduates, as well as 
provide drama classes for youth at the Windybrow 
Arts Centre in Hillbrow. 

Each year, six of South Africa’s most exciting emerging 
theatre makers are identified as members of the 
company and work together to create an exciting 
programme of new and dynamic theatre pieces, 
projects, activations and facilitations 

KWASHA! 
THEATRE COMPANY

APPLICATION INFORMATION
Auditions for the Kwasha Drama Company 
are held annually in January. Candidates are 
invited to send through CV’s and motivations in 
November of the previous year and shortlisted 
candidates are invited to audition. 

For people who would like to learn more about acting 
but can’t commit to a full-time programme, the Market 
Theatre Laboratory offers a part-time course which 
meets every Saturday. 

Classes run in twelve-week cycles, allowing new 
students to join throughout the year. At the end of 
each cycle, a showcase is held at which the students 
present what they have been working on in class. 
Students can choose to continue to the next level 
after completing a cycle.

Three levels are offered in the part-time course:

 Level 1: Students select a monologue and interpret 
it through performance, exploring character, text 
analysis, research, improvisation, the magic ‘if’, rhythm 
and other foundational acting skills. They perform 
their monologue at the end of the cycle.

 Level 2: Students work in pairs on a scene from a 
published play. The focus is on developing the acting 
skills they learnt at Level 1, with the added challenge 
of working with a partner; listening, responding, 
playing and negotiating.

PART TIME COURSES

APPLICATION INFORMATION
Part-time courses start in February, May and 
August each year. 

Fees: R 2300 per 12-week cycle (*Subject to 
increase) 

Level 3: Students work as an ensemble to create a 
group performance, using a selected text as a basis 
for the show. Their skills are extended to teamwork, 
collaboration, offering and responding to an idea, 
working with a director, staging and the processes of 
creating a production. 

Introduction to Playwriting: This course offers clear 
step by step guidance in conceptualizing and writing 
a short play. Each student will be taken through the 
process of writing a 10-minute play script, which will 
be presented in a staged reading at the end of the 
course. The main focus of this course is to help you 
find your voice as a writer.
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THE
MARKET
PHOTO
WORKSHOP

Contact details
Tel no: 011 832 1641

Address:  
The Market Theatre Laboratory 
138 Lilian Ngoyi Street (Previously Bree Street) 
Newtown, Johannesburg 
2000 

Head Market Photo Workshop: Lekgetho Makola
Email: LekgethoM@marketphotoworkshop.co.za

Manager Programmes and projects: Khona Dlamini
Email: khonad@marketphotoworkshop.co.za

For 30 years, located in Newtown, Johannesburg, 
the Market Photo Workshop strives to create an 
environment where students learn, not only the 
technical and conceptual aspects of photography, 
but also ways of critical thinking integral to the 
understanding of contemporary photographic 
practice. Equipping students with an extensive insight 
of the role photography plays socially, politically and 
in the wider cultural community, the Market Photo 
Workshop provides students with the vital tools 
needed to negotiate the urban terrain that is present-
day Johannesburg. 

ABOUT THE MARKET 
PHOTO WORKSHOP

We believe in progressive education that challenges 
traditional modes of thinking, continuously 
encouraging students to critically engage with 
the world around them. Our courses are aimed at 
developing photography skills, but also focus on 
entrepreneurial skills, enabling students to enter the 
photography market with confidence.

Market Photo Workshop is the recipient of The Principal 
Prince Claus Award 2018 in Culture and Development 
programming through critical photography. 
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An introduction to photography, the Foundation 
Course teaches the basics of digital photography. 
After having completed this course you will be able 
to photograph and process photographic images in 
digital format. You will also begin to work towards the 
development of a portfolio of work that will focus on 
an area of photographic practice, whether it be social 
documentary photography, commercial photography, 
or art photography.

FOUNDATION COURSE 
IN PHOTOGRAPHY (FC)

FULL TIME
Duration: Eight Weeks to Ten Weeks
Five Foundation Courses run through the year.

Courses commence on the following dates:
16 January 2019 – 15 March 2019
10 April 2019 – 21 June 2019
10 July 2019 – 12 September 2019
25 September 2019 – 29 November 2019

Time: Mon – Fri   09h00 – 17h00

Cost: R6 402
International Tuition Fees: R10 801

The Intermediate Course is aimed at preparing 
students for the creative, conceptual, technical and 
professional demands of photographic practice. After 
having completed this course students are able to 
shoot, process and print photographs at a professional 
level. By the end of the course students should both 
have a clear idea of what area of photography they 
wish to operate in (social documentary, commercial, 
art/ concept), as well as a comprehensive set of skills 
that will enable them to develop their chosen area of 
specialisation.

Students will be able to communicate with confidence, 
startup independent photography businesses, work 
in Photoshop and Lightroom, be able to navigate 
social media and use it as a branding tool, work 
confidently in the studio, and learn how to control 
light in any situation. Students have the opportunity 
to conceptualise a project, learning how to create 
a project proposal, budgeting, and creating an 
exhibition, enabling them to apply for funding 
opportunities within the photography industry. 

 INTERMEDIATE COURSE 
IN PHOTOGRAPHY (IC) 

FULL TIME
Twelve Weeks to Fifteen Weeks
Two Intermediate Courses will run this year.

Courses commence on the following dates:
6 February 2019 – 17 May 2019
3 July 2019 – 11 October 2019

Time: Mon – Fri 09h00 – 17h00

Cost: R10 568
International Tuition Fees: R13 027
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The Photojournalism and Documentary Photography 
Programme (PDP) was established in 2005, with the 
aim of broadening the availability of photography 
training for aspiring photojournalists in South Africa, 
the sub-region – and further afield on the continent. 
The PDP focuses heavily on inculcating a critical 
awareness of socio-political issues, cultural contexts, 
and contemporary media practices and perspectives, 
as they appear within the broader South African 
landscape. The methodologies and perspectives 
employed throughout the course are specific and 
contextual and would suite students with a keen 
interest in African affairs. Students from other parts of 
the world who have a proven interest in exploring and 
documenting issues in Africa may also apply for the 
PDP. In keeping with the ethos of the Market Photo 
Workshop, there is a particular emphasis on recruiting 
learners from disadvantaged communities and from 
sectors of the media that may have limited exposure to 
important debates on photography (notably media in 
outlying and rural areas). The PDP combines instruction 
in technical and conceptual issues with projects that 
enable students to sharpen their critical, research 
and interpersonal skills. Teaching is conducted in a 
context of ongoing debate about what it means to be 
a photojournalist at a time when social networking, 
citizen journalism and other threats to print media 
have made traditional forms of photo-reportage all 
but obsolete.

PHOTOJOURNALISM 
AND DOCUMENTARY 
PHOTOGRAPHY (PDP)

FULL TIME
Duration: Twelve Month
30 January – 06 December 2019

Time: Mon – Fri 09h00 – 17h00

Cost: R21 000
Tuition fees for International students: R60 325

In the Advanced Programme, the focus is placed on 
the individual’s creative, conceptual and professional 
development and personal photographic vision. 
Specialist skills are introduced at this level, in addition to 
which students will embark on a series of independent 
self-motivated projects. Students also select options 
from a programme of advanced interventions, these 
are short, intense programmes with defined outcomes 
– such as the production of a portfolio, publication or 
exhibition. These advanced interventions are designed 
to provide learners with specific skills, experience and 
access to the professional worlds of photography.

The Advanced Programme focuses on commercial 
as well as fine art photography, allowing the student 
to build up a professional portfolio. The course 
includes multimedia, community engagement, 
and entrepreneurial skills. Furthermore, Advanced 
students are placed in internships where they receive 
industry experience and create a public project that 
focuses on curatorial practice as well as engagement 
on a particular social issue within a specific community.

 ADVANCED PROGRAMME 
IN PHOTOGRAPHY (APP)

FULL TIME
Duration: Twelve Month
30 January – 06 December 2019

Time: Mon – Fri 09h00 – 17h00

Cost: R21 000
Tuition fees for International students: R60 325

The programme comprises four terms, the first two 
terms are the most intensive, where students are 
expected to complete rigorous assignments set by 
trainers who are seasoned professionals within their 
areas of expertise. Classes are often interspersed with 
guest lectures and workshops, facilitated by highly 
qualified journalists, photographers and academics. 
The third term is largely devoted to internships in which 
students gain work experience at news organisations 
and non governmental organisations in Johannesburg 
and elsewhere. During the fourth term, students are 
given time to critique the work they’ve produced 
over the course of the year, while at the same time 
finalising their portfolios. Training encompasses seven 
core modules designed to complement learning 
in photography with an appreciation of journalistic 
ethics, professional practice, multimedia and visual 
literacy.
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THE
MARKET
T HEATRE
FOUNDATION

The Market Theatre Foundation is an agency of the Department of Arts and Culture


